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HOW TO DEFINE YOUR BRAND

I am Tre’elle Tolbert, founder of Tag It Brand It. I want to thank you for 
registering for our course and taking the time to download this guide. It 
is designed for you to follow along with our course, ask the right 
questions, and challenge you to dig deeper into your brand. It will be 
your personal accountability guide to defining your brand. By the end of 
this course, we hope that you understand the importance of vision, the 
value in your niche, and to understand what exactly is a brand and how 
can you define it or refine it. 

WELCOME
to our course
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DEFINING 
VISION
Vision brings innovation.
Innovation brings changes to the culture. 
Cultivate Vision, Change the Culture!



VISION
Vision: The act or power of seeing it could also be a thought, 
concept, or object formed by the imagination.

-MERRIAM WEBSTER

Vision: Your own unique identification code that only you can 
accomplish, that cannot be replicable, and has some sort of 
impact.

-TAG IT BRAND IT



1.What is that one thing you can see with your eyes closed?

2. Can this thing be a product, service, or organization?

3.What is that very thing that you find yourself going back
to over and over?

4.What brings you joy, power, and strength?

VISION QUESTIONNAIRE



DEFINING YOUR 
BRAND VISION

Create Your Vision Statement

-Vision statements are focused on the future.
-Should be obtained futuristically (5 to 10 years from now).

-It is not a series of strategies or small goals.
-It’s the reason why your brand exists.

A vision statement is a document that states the current and 
future objectives of an organization. 

-Projectmangement.com
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+EXAMPLES OF
VISION STATMENTS

Vision statements do not have to be long. As long as it is future focused and 
can withstand the years of your company, then your vision statement is a 
success. 

Your vision statement is your brand's accountability method. If Tesla creates a 
vehicle that is not energy efficient, Tesla would not be within the parameters of 
their vision statement. If Nike only saw a sneaker, they would have missed the 
moment to inspire athletes. 

IKEA

“Our vision is to create a better everyday 
life for many people.” 

TESLA

To accelerate the world’s transition to 
sustainable energy.

GOOGLE

To organize the world’s information and 
make it universally accessible and useful.

NIKE

“Bring inspiration and innovation to 
every athlete* in the world." (*If you have 
a body, you are an athlete.) 



1.What is the reason your brand exists?

2.Where do you see your brand 5 to 10 years from now?

Write out your brand vision statement in 3 
sentences or less. 

VISION STATEMENT  QUESTIONNAIRE



CREATE YOUR 
BRAND GOAL

A brand goal is any goal that has a desired 
outcome for your brand. 

This helps build your brand mission.

A mission statement is intended to clarify 
the what, who, and why of a company.
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1. How do we do what we do?

2.Why do we do what we do?

3.Why do we help this particular market?

4. How are we different or unique from the rest of our
“competitors”?

BRAND GOAL  QUESTIONNAIRE



DEFINING 
YOUR 
NICHE

Niche: specialized market. 



*Not included in your presentation

5 ways to define your niche according to Forbes.com
DEFINE YOUR NICHE

1. EVALUATE YOUR PASSIONS AND
SKILLS

2. FIGURE OUT IF THERE’S A MARKET
FOR YOUR NICHE

3. NARROW DOWN YOUR NICHE

4. CHECK OUT THE COMPETITION FOR
YOURSELF

5.TEST YOUR NICHE



WHICH INSTAGRAM 
NICHE CAN YOUR BRAND 

ENTER?
Check all that applies

Travel
Beauty
Fashion
Health & Fitness 
Lifestyle
Parenting
Business
Music 
Photography
Food



Travel
Beauty
Fashion
Health & Fitness 
Lifestyle
Parenting
Business
Music 
Photography
Food

DEFINING 
YOUR BRAND 

What is a brand?

Having the best logo, website, social media template, 
does not define your brand.

Focus on the emotion and the vision.

A brand is simply the user's experience.
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1.What is your product or service and is it clear?

2.What are the benefits of choosing your brand?

3.Why do consumers need your brand?

4.What do you want the people to say when they experi-
ence your brand?

BRAND GOAL  QUESTIONNAIRE

QUESTIONS TO ASK BEFORE LAUNCHING



5.What do you want users to feel when they encounter
your product?

6.What do you want customers to remember most?



QUESTIONS TO ASK AFTER LAUNCHING

1.What did you like the most about your product or
service?

2.What didn’t you like about the product or service?

3.What stood out the most?

4. How did it make you feel?



Branding is the verb or action of your brand. It’s what 
your brand does by providing your brand identity 
through content such as visuals. 

Branding is the communication of your brand.

To effectively communicate your brand to your users, 
you must define your target audience. 

Who are you trying to reach?

How do you get them to speak the same 
language as your brand?

BRAND VS. BRANDING



NOTES:
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